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Review of Inspection and Auditing
Services




USDA

/.--——- Agricultural Marketing Service

Fruit and Yegetable Programs

Today’s Discussion

* Fresh Products Division Inspection
Services

« USDA Good Agricultural Practices and
Good Handling Practices Programs

e Question and Answer



USDA

Agricultural Marketing Service

=
Fruit and Yegetable Programs

USDA’s AMS Fruit and
Vegetable Programs
help buyers and sellers
market their fresh and
processed fruit and
vegetables.
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Fruit and Yegetable Programs

USDA'’s AMS Fruit and Vegetable

Programs:
 Develop U.S. Grade Standards

« Grade and inspect product

e Collect and disseminate Market News
reports and information

 Enforce Perishable Agricultural
Commodities Act (PACA)

e Partner with state and industry to help
overcome marketing barriers

e Provide Audit Verification Services
w.ams.usda.qov/fv




l:‘.J—/;-S—]—:')—A Agricultural Marketing Service
_ Fruit and Yegetable Programs NATIONW'DE SERV'CE

Our customers include:

e Shippers

e Processors
e Sellers

e |[mporters

 Farmers
e Buyers (including Government procuring agencies)

o Other financially interested parties




l,_."J--/S—-—-— Agricultural Marketing Service FPD Structure
— Fruit and Vegetable Programs

Federal

110 Federally employed graders including
42 that are licensed auditors

 Coverage in 32 terminal markets

* Providing “destination/market” inspections
and auditing services
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Fruit and Yegetable Programs

Federal-State
e State partnerships

* Approximately 1,500 recognized state/local
government employed graders

* Providing “shipping point” inspections
— Approximately 500 are also Federally licensed to
perform market/destination inspections

— Approximately 200 are licensed auditors
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Inspections Are Used For:

* Factual Evidence

e Quality Control

« Establishing Product Value
o Settling Claims

e Import/Export Requirements FRESH

FRUIT AND VEGETABLE
INSPECTION




Inspection Certificate

SID/A  U.S. DEPARTMENT OF AGRICULTURE INSPECTION CERTIFICATE _ T-012-0062-01868
= JLS7 Y AGRICULTURAL MARKETING SERVICE
http://FPBInspections.ams.usda.gov PAGE 1of2
CARRIER or LOT ID: LOT 45477 APPLICANT: (211120151)RYECO, LLC. REQUESTED: &/29/2010 12:29PM
LOADING STATUS: UNLOADED FHILADELFHIA, PA STARTED: 8/28/2010  1:30 PM
STATED BY: APPLICANT SHIPPER: FOOD SOURCE COMPLETED: 6/29/2010 3.35FM

ADDITIONAL ID: NA

UNKNOWN, CA

PASSWORD FOR ONLINE ACCESS

CARRIER TYPE:NA

MARKET OFFICE: PHILADELPHIA, PA BTWUDV7UMEBENBDMD

REFRIG UNIT: NA |DOORS: MA

INSP SITE: APPLICANT'S STORE FDC - PHILA., PA

ESTIMATED FEE: $250.00

LOT A (QAC) - CAULIFLOWER

TEMP:  36°to 38°F INSPCT: YES |NUMEBER OF CONTAINERS: 840 CARTON(S)

MARKINGS: | BRAND: BENGARD

rorsrsrrar o MARKINGS: BENGARD CAULIFLOWER

X PRODUCE OF U.S.A.

LIRS GROWN & SHIPPED BY BENGARD RANCH, INC., SALINAS, CA

PLI: NONE OTHERID: 12 COUNT /WRAFPED

INJURY
MNA

SER DAM | V.S. DAM
0 MNA

OFFSIZE/DEFECTS

QUALITY DEFECTS

MNA 18 4 MNA CURD DISCOLORATION (0 to 42%)

MNA <] -] MNA DECAY (0 to 25%)

MNA 24 10 MNA CHECKSUM

GRADE:
LOT DESC:

FAILS TO GRADE U.5. NO. 1 ACCOUNT CONDITION.

DIAMETER: 6 TO 7 INCHES
CURD COLOR: CREAMY WHITE
0‘0‘0‘0.0.0.0 ACK LEAF COLOR: GREEN
:.:.:.:.:,:.: OF DECAY (BUTTS): EARLY
,:,:.:.:.:.: TAGES OF DECAY (CURDS): EARLY
o D
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n descri

zad INSp L
bed product were inspected

and the quality andlor condition as sl

» Ao ha th req e
hown by said samples were as hersin stated,

Warning: person who
i "m ifi or

knuwfnglr shall falsely make, issue, alter, forge, or

of not more than $1,000 or
FORM FV-E300 {1.0.11.1)

in any such actions, is subject to a fine
imprisonment for not more than one year, or both.

Date:
6/29/2010

Signature: 0062 - KRASNER, MARC A

- £ it
[’\{\w_, [N | (’.“._"“—‘—_ 2051 - HILDRETH, BRUCE B
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Good Agricultural Practices &
Good Handling Practices
Audit Verification Program

USDA




USDA

/.--——- Agricultural Marketing Service

Fruit and Yegetable Programs

What is the USDA GAP & GHP Audit

Program?
o Established at industry request
— Retallers began requiring suppliers to meet FDA’s
GAP & GHP, and Good Manufacturing Practices
(GMP).
« Voluntary, competitively priced user fee

« Verifies participant’s efforts to minimize microbial
hazards in fresh fruits and vegetables



USDA
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Fruit and Yegetable Programs

USDA GAP&GHP Audits

3500

3000

2500
2000 mHarmonized GAP
mIM-GAP
mTomato Audit Protocol
1500 BLGMA
W GAPEGHP
1000
| so00

2003 2004 2005 2006 2007 2008 2009 2010 2011
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Fruit and Yegetable Programs

GAP & GHP Audit Program

- USDAS Auditprogram is (R
b a.S e d O n e Stab I | S h e d _.I Fresh Froits -:md Vegetables

scientific principles and
utilizes the Food Drug
Administration’s (FDA)
guidance document e
« Published in October 1998 "
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Additional FDA Guidance
Documents

 Fresh Cut Fruits & Vegetables
o Lettuce & Leafy Greens
 Melons

 Fresh Tomatoes

* Flood-Affected Crops

 To obtain copies of FDA guidance documents:

http://www.fda.gov



http://www.fda.gov/

USDA

i Agricultural Marketing Service

Fruit and Yegetable Programs

GAP & GHP Audit Program

 USDA works closely with:

— Other USDA Programs such as the Agricultural
Research Service (ARS) and the Natural Resource
Conservation Services (NRCS)

— Academia, specifically the National Good Agricultural
Practices Program based at Cornell University

http://www.gaps.cornell.edu

— Association of Fruit and Vegetable Inspection and
Standardization Agencies (AFVISA)



http://www.gaps.cornell.edu/

USDA N
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i
Fruit and Yegetable Programs

Produce Safety Alliance

e Project to provide the produce industry and
associated groups with training and
educational opportunities related to current
best practices and guidance, and future
regulatory requirements

e Collaborative project between Cornell University,
USDA, and FDA

e www.producesafetyalliance.cornell.edu



http://www.producesafetyalliance.cornell.edu/

USDA

Agricultural Marketing Service

=
Fruit and Yegetable Programs

GAP & GHP Program

« USDA GAP & GHP audits are a requirement for
all fresh fruit and vegetable purchases by the
USDA, AMS, Commodity Procurement Division.

 These purchases typically go into the domestic
feeding programs such as the school lunch

program.
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Fruit and Yegetable Programs

Planning for Food Safety Audits

« Majority of 3" Party Audits are buyer driven

e Check with your buyer to see what auditing firm
or audit standard they will accept

 Don’t be surprised if you supply to multiple
retailers/food service that they will have different
requirements

« Majority of auditing firms look for the same basic
principles



USDA

Agricultural Marketing Service

Fruit and Yegetable Programs

Prerequisites

 Must have implemented a food safety program

e Must have a designated person(s) to oversee
Implementation of program

On Farm Food

 An online tool to assist Satety Manual
with the development of R
-.mj:ﬂj_

food safety plans
www.onfarmfoodsafety.orqg

i\,& iﬁ" 4 ﬁ;&



http://www.onfarmfoodsafety.org/

USDA GAP&GHP

ey Agricultural Marketing Service ]
— Fruit and Wegetable Programs US er ! S G Ul d e

Unitad States

USDA Department of Good Agricultural Practices
- _ and

Agricuttural

Manieting Good Handling Practices
Audit Verification Program

Frutt and
agatabile
Programa

Fragh
Products
Branch

User's Guide

March 2011

USDA
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USDA GAP Audit Types

e USDA GAP&GHP Audit

 Mushroom GAPs Audit

 Tomato Audit Protocol

 Produce GAPs Harmonized Audit

« Leafy Green Marketing Agreement (LGMA)
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USDA GAP & GHP Audit

e Program covers entire production chain “farm to
fork” and is broken down into 6 sections or
‘scopes’.

* Optional food defense scope.




USDA N
i Agricultural Marketing Service

Fruit and Yegetable Programs

Mushroom GAPs Audit

e For Production Areas

* Fourteen Sections (from Food Safety
Programs/MGAPs Development to Employee
Training)
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Fruit and Yegetable Programs

Tomato Audit Protocol

* |Industry Developed Standard
 Based on Tomato Guidelines- July 2008
* Four Checklists:

1)
2)
3)
4)

Greenhouse
Open Field Production, Harvest, & Field Packing
Packinghouse

Repacking and Distribution




USDA N
i Agricultural Marketing Service

Fruit and Yegetable Programs

Produce GAPs Harmonized
Audit

e Result of the Produce GAPs Harmonization
nitiative

e Developed by Industry

 Two Standards:

1) Field Operations & Harvesting @_g

2) Post Harvest Operations Produce GAPs

Harmonization Initiative
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Leafy Green Marketing Agreement
(LGMA)

California LGMA www.caleafygreens.ca.qgov
e Arizona LGMA www.azlgma.gov

 Proposed National LGMA
http://www.ams.usda.gov/AMSv1.0/leafygreensa
greement

CERTIFIED



http://www.caleafygreens.ca.gov/
http://www.azlgma.gov/
http://www.ams.usda.gov/AMSv1.0/leafygreensagreement
http://www.ams.usda.gov/AMSv1.0/leafygreensagreement

l:,J,S—IQ"é A ltural Marketing S
gricultural Marketing Service .
_ Fruit and Yegetable Programs We b S I te

http://www.ams.usda.gov/gapghp

Audit Standards and Checklists

¢ USDA GAP & GHP Checklist

¢ Produce Gaps Harmonized Food Safety Standard & Checklist
¢« Tomato Audit Protocol for the Fresh Tomato Supply Chain &
Checklst

¢ Food Safety Standards for Fresh Mushrooms & Checklist

¢ California LGMA

* Arizona LGMA

List of Partiapating Companies arranged:

e By State
e By Commodit
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We

USDA Agricultural Marketing Service
GAP/GHP Audit Verification Program

California

bsite

14950 Happy Talk

USDA GAPEGHP

Audit Type Diarte Audit
Company Address Clry, Stae Conducied Scopals) of Audh Conductad Conducied Commedities Covered by Audi
Sun Pacific Marketing 1250 E. Myer Ave Exeter, CA T'j:zt::;ifdr' Packinghouss- Mature Green & Roma Judy, 2011 Tomatoss
Sun Pacific Marketing 1250 E. Myer Ave Exater, CA T'j:zt::;ifdr' Open Field Prchﬂlc-n_EI;Eruestlng Fields 0-23D, July 1, 2011 Tomatoes
Tasteful Selections
Ranches, Bishop MB1, |[6001 Snow Rd, Ste. ek USDA GAPEGHP | Farm Review, Field Harvesting & Field Packing - o
MB2, R-8, R-29, AE, B Bakersfield, CA Audit Activities, Storage and Transportation July 6, 2011 niatnes
R12, Fi&, F3
Youngstown Grape \ By OF USDA GAPEGHP .
Dist. AW est Ranch P Box 271 Readley, CA Audit Farm Review July 22, 2011 Flums

Harmonized Audit

Adams Canyon Ranch Ranch Bd. Santa Paula, CA At Farm Review August 30, 2011 Avocados
Baloian Farms 445 N. Blythe Ave. Fraemo, CA GAPs Harmonized| Post Harvest: Packinghouse, Transporation August 23, 2011 Green Pappers, Red Peppers, Yellow Peppars
Christopher Ranch 305 Bloomfield Ave Gilroy, GA UshA Post-Harvest Packinghouse August 3, 2011 Green Bell Pepper
T ’ ! Hamonized Audit T = - = ’ o
. ) . USDA .
Christopher Ranch 301 Bloomfield Ave. Gilroy, CA Pre-Farmgate Operation August 23, 2011 Green Bell Pepper

Downloadable .pdf files for each commodity/state showing

iIndividual farm/facilities and the audit scopes.
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Fruit and Yegetable Programs

Auditors

« All USDA auditors must meet uniform baseline
requirements established by AMS in order to
perform audits

— Work experience and education

— Program specific training

— Perform a minimum number of audits
— Be evaluated by program management




USDA

i Agricultural Marketing Service

Fruit and Yegetable Programs

Reqguesting an Audit

Contact your local USDA or state
Inspection office

Or call USDA Fresh Products Division
In Washington DC

(800) 560-7956



% Agricultural Marketing Service Ce rt I fl C at e

Fruit and Yegetable Programs

United States Department of Agriculture

Thus 1s to verify that The Ponderosa Produce Co; Washington, DC
has suceessfully passed the initial elements of the volontary
USDA Andit Program for
GOOD AGRICULTURAL PRACTICES & GOOD HANDLING PRACTICES

To verify continued adherence to the program, please wisit him: ww.ams usda. gov/ sapshp

Tomatoes, Peppers & Eggplant- Farm Review, Field Harvesting & Field Packing Activities, House Packing Facility,

Storage & Transpertation, Iraceback, and Preventafive Food Defense Procedures.

Chief- Fresh Products Branch March 2009




USDA
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OF

Thank you! T

AGRICULTURE

ML L dten
PRI e

Questions?

www.ams.usda.gov/fv
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